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Todayôs Agenda

ǒ #GivingTuesday and crowdfunding

ǒ Frame your fundraiser

ǒ Create your draft

ǒ Launch with momentum

ǒ Make the most of #GivingTuesday



ǒ Founded 2012 to launch holiday giving 

on Tues after Thanksgiving

ǒ Est. 470% increase in online donations 

on #GivingTuesday

ǒ 15.4B impressions in print & social 

media

What is #GivingTuesday?



Why crowdfund?

ÅDonors

ÅDollars

ÅAwareness

ÅImpact



ÅEasy social media

ÅReach new audience

ÅNo platform fees

ÅTools to run on your site

ÅSupport and advice

Why use a site?



#GivingTuesday 2015 on Generosity

Igg.me/GivingTuesday

mailto:igg.me/givingtuesday
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Identify your purpose



Make it personal

ÅWho is running the 

fundraiser

ÅWho is the beneficiary 

of the fundraiser



Set an attainable goal
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Plan roles & responsibilities

ÅWriting

ÅDesign

ÅSocial media, PR

ÅCustomer 

service

ÅVideo

ÅDonation levels



Put together your story

ÅSummary

ÅProblem

Å Budget

Å Involvement

ÅContext

ÅSolution



Create your write-up

ÅCredible

ÅAuthentic

ÅSpecific

ÅSimple

ÅVisual



Create your video

Å1st 30 sec matter 

most w/ max 3 min

ÅPersonal

ÅSpecific to 

fundraiser

ÅGrateful



Set donation levels

ÅImpact unit

ÅPhysical item

ÅDigital reward

ÅExperience
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Prepare to use all community touch points

Å In person

ÅTelephone

ÅEmail

Å Social media

ÅUpdates

ÅPR

ÅOffline sharing 

Å Events



Roll out strategically to raise 30% of 

goal in first 48 hours after launch
Å Engage close community in weeks 

ahead of launch

Å Identify seed and incentive donors to 

roll out through fundraiser

Å Reconnect with close community 

couple days before launch

Å Launch with email



Keep engaged with 

community via updates

and social media

ÅPost personal and impact stories 

Å Share fundraiser status updates

Å Continue to cultivate close 

community

ÅRoll out and promote incentive 

donations 



Rally additional 

audiences

Å Indiegogo community

Å Industry and local press

Å Relevant on & offline 

groups (e.g. neighborhood, 

alumni, interest area, etc)

Å Celebrities 
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ÅOct: Set goals, team and draft

Å Early Nov: Create promotion plan

ÅMid Nov: Launch & raise first 30% before Thanksgiving

Å End Nov: Send community actions to perform on #GT 

Å Dec 1: Activate community to perform #GT actions

Å Dec 2: Thank community and share results from #GT

Å Rest of Dec: Continue updates through month



Share #GivingTuesday call to action

Create urgent call to action

Å Dollar or percent goal for day

Å Incentive donation if possible

Create template posts

Å Include call to action, hashtags and links to 

organization accounts

Å Sample: Itôs #GivingTuesday! Help 

@CommonVision raise 50% of goal to grow 

trees at 1000 schools: igg.me/xxxxxx.  

#GrowFruitGrowPower


